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MUSEUM EXIBITION FOR TYPOGRAPHY THAT IS KINETIC AND HOLD A

M"EE”M EXIB"'“]N GREAT PHYSICAL PRESSENCE. A COLLECTION OF DEDICATED RODMS THAT

FORCES THE AUDIENCETO SEE TYPOGRAPHY OUT OF EVERYDAY USE.
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AN REDESINED, NON PROFIT WEBSITE, TO REORGANIZE INFROMATION
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MAILING INVITATIONS OF THE CONCEPT OF THETITANIC. FROM
INVI'I‘A'I‘I“N BIRTH,GRADUATION,MARRAGIGE, AND DEATH. AS A COLLECTION OF THE
EVENTS OF THE VESSLE.

TITANIC 2-...




LOGOS

WAL ENGIN
OWL!o: ck SSREPAIR®

SECURITY

EEEEEE

At Law .

Seminary




GROUP PROJECT OF BODY COPY AND INFORMATION, INTO A TIMELINE
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BIG UPS TO BROOKLYN
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AN ELECTRONIC MUSIC FESTIUAL, FOR HATTIESBURG ,MS. TARGETED
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STARBUCKS ANUAL REPDRT

3 symibol “SELLX
The following table shows the: quarterly
igh. and kow saks pricas par sharm of
Stawbucks common stock as repored by
MASDAC for mach quarier dusng the et
yaars and tha quartery cash
dvidard dactaed par sham of our common
dhuting tha paods indcatid

ciders of
meoord, This doe: not include parsons.
whase stock i in nominea of “steat
reme” accounks Hough beokers. Futan
dackions to cash dhidonds conting

o Diveciors: ol vl b cependent o
o openating perfomars, financal
corebtion, capthal eeperadfive moumments,
end nfber such facior that e Boosd

o Do, covreddars rakosant.

5428
Third Quarter

Secand Quarter 86,55
First Cusartar A6.50

MARKET INFORMATION AND DVIDEND POLICY

STARBUCKS ANUAL REPORT, DESIGNED TO INHANCE THE COMPANY FEEL
AND SPREAD DESIGN TO ENGAGE THERE TARGATED AUDIENCE AND SHARE
HOLDERS, IN A MORE VISUAL WAY.

Starbucks

Stubucks dil not rpuichasa any shares during tha fourth quarter of facal 2013, As of
the orel of the quarie; the masmum numiber of shares feal may yet be purchased uder
o curmar shara fepurchass progiam wit 26,265,511 shares. The shar sepurchass
program i conducled under autherinatons mada from A o tima by eur Bioerd of Diectors.

Tha fallowing graph dapicts the fotal ratum 1o sharhokckrs from

el 28, 006 through September 29, 2013, miake tn he
perfemance of the Stondard & Poce's 500 Indus, o MASDAC
Composie incler, and the Starcard & Proor's 500 Conmumer Diecrerionary
Seckr, a peer group that includes Starbucks. Al indioss: thown in the
g P b reesat b a bass of 100 as of Seplember 20, 2008,
and semme an investment of 3100 on that date ard the mnmsiment
of dvidenck paid sinca ht data. Tha stock price parformarca shown
i thes groph s not recessarly indicativa of fulu o porlommanca.
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We beben we hove bult an ecelient
ropuriation globally for e ous é
peoducss, for debery ol cormshenty
posirse conmumer eperencn and for cur
corpor socil reponsibity progans.
v brend 1 recogriced thimughot the
warkd and wo haa rcsivad high ratings
in ghobal brand volusa stuskes. To ba
succmsshl in e futue, particulary outride
of LS, whera tha Starbucks beand and
our ofher brands are bess wel-known,

s bebeve we prosere, grow
and lerorags the vaha of o brands
aooes all sales channels. Brand ke is
basad in part an eonsumer porceptions
o varicly of subjuctiva qualiies.

Addtionall, cur business stiatogy,
inchuding our plans for new sires,
focdeendce, brandad products and othe
izt rebes sigrficanty an & ety
of businees partners, rchudng kereoe
and parnership rlationships, particulady
i cur mlermabional markets, Licaneses
end oo seace operiors e offen
suthorized 1o us our loges and provide
branded beverages, focd and wher

producte: deecly o customers. We provde
wraining and suppor to, nd menitcr th
opermbons o, certmn of fhess business
perners, but e provuct auakty oed
sirvics thy dabesr may ba dimiristod by
any numiter of iactores beyond our conkrd,
inchuding dnancial prssures. W boios:
LIRS ot tha saries gy of
products: and menao from our boanases
aned food services providers as thay da
rom us and wee steee i ensue customers
receie the same quakty products and
sanvic wpaienca whates hay il
compeny-operaied siom, koensed s
or foed senvics koeabon. Ve dse source
our food, beverage and othar products
Som a widks ety of domesac and
intamational businiss parnes in cur
mapply chan operions, and In certen
wazs ruch product am produced or
scwwad by ou beansses drectly

s r our busness partners, that ods
oonsumer frust, such m contaminaded food,
rocalks or achual or perceivad breaches

of prieacy, parboty o the ncients
rocaive consdaribk publicdty of result in
bigatien, can spdbeantly rodico biand
value and ham a negatie impact on

our financial rasults. Consamar damand

o caar prochucts are cur brard equity
could durinish rignicarty iF e or our
benroass of e busingss parners fal &
proseren the qualiy of our products, ae
percahad t 4t in o nothical o sociudy
inspensibka mennar, a1 comply with
bvwes and mgubrbons: o ol fo delver 0
constontly posili COnSUTeT Lepnancs
i mach of our markeks. Adckbonaly
inomstent uses of our brand and rher
of our inteluctual proparty sssats,
well s fbore o probec cur imfsbechal
property, inchiding from unauhozsd usas
of our brand or othar of curinsabechual
property azzets, can emde consumer
st and our brand valu and haso
negae mpact on gur nancal reeuls,

We purchass, wast, and sel high-quakty whole bean ambica coffen
baans and rekuted cotion procucts. Tha price of cofiea is subjoet 1o
vigrrfcant wnisfity o, ithouch cofies prices haes coms down from
i ncsa-rocord highs. of 2011, they may again incroase sgricanty
ot fuclers descabed bolow. The high-uslty aratica coffos of tha
ety e enek: s by e o 0 regobsind basts af & premium sbow
the "C* prica. This: preméum dagands upen th susply and demand
o the timo of purcham and the mmourt of fe premtum can vary
mgreficanty. Increeses: i fhe *C” coties commadity pece do increase
the pricn of highguality arabica coffos and also impect cur bty to
et i Fanc price purchase ommments. Wo fequardy smer ik
suggly contracts whasstry tha qually, guentty, dolivery pasod, and
uhar ragobisded Sams as agneed upon, bul tha cik, and therafor
e, at which the bams *C° coffes commedty pge component wil be
fsod has et yat bosn estibkshod. Thesa aro known s grico-1o-ba-
fomd conracts. The supply and price of coffos we purchase can also
be afiected by mulbple facioes in the producing couninies, nciding
woathar, natual disastors, crop desaass, genarl incroasa in fam inputs
and costs of production, inventory levels and poltical and economic.
conditions, as wall 25 e ncbons of cortin epaniaations and associaiions
that e historically amamplid 1o influence prcss of graon coflea
houagh sgreermesniz matehinking mxpor qutes or by msicing cofies
suppiias. Specubates trading in coffos commediias can alss influence
cofioe rices, Because of the sgrifcanos of cofies bears i our

pesabions, comibined et our abify i ony partelly mitgaln e

aric fisk thiugh purchasing practices and hadging activitias, ncraases
1 the oo of High-quaiey arsbica cofien bearis coud have an adveren
mpact on our protabilty. | additon, ¥ we am not abk 1o punchase
subiiont quantiics of greon cofoa due 1 any of the dher farkers or
aworidude o seguonal shoringe, we mey not be abe o S the demand
fox our coffos, which coud hava an advarsa impact on our profdiahify.
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Employees & Executive Officers

= el
Baristas & More

Sturbuchs employed approdmately 182,000 peopl workdwida as of Septembar
28, 2013, In e LIS, Starbucks employed mpprosimately 137,000 people,
with 129,000 in comparny-operated stores: and e remainder n support
Hacilbis, skova amlonm nd reiesing and warshousing opentions.

rped curts i dlhlﬁwﬁ!

4 wnd
oparations. Tha number of Starucks amplopes eprasentod by unions & nat
sgnficant. 'We bebee our curment mbrbons with cur employees am good.

182,000

growing

Risk Factors
summary

Yous should carhuly coneider the reks descrbed below, H any of the rsks
and urcertpintiss describe in the cautionary Fackors descrbed balow actslly
oocurs, our busness, firancial condiion and resuls of operations, and e
trading price of our common. sinck could be materisky and sdeemely afiscid
Morarear, wis oparal in & vafy compatin and ragidy changing enwirnmsnt.
Hew Frxctons smesge from e bo fme and & s not possbls bo predict e impact
o all thesa faclors on our businass, financil condition or seutts of operation.

i
intemational markets could adversly afect
Our Bussiness and financial resulls.

Cuw drancial performance s highly
d!uﬂlcm onour Arencas operaing

o, in e IS and eselain

Ees exnd

intomational markets could adversly afect

our business s finansial resuts,

s in the LS and eertain

A a rotader that is dependant upon consumsr dscrationasy
spending, mur meulfs of cpermions o sensive n cherges n

‘?&ofmmdmmmm
i fiscal 2013, - Amencas operating
segmant e tends slow of deding
ur other sagments may be unable i
ke up BTy sl;l"’w\'*dwrhla:\d
.

condiions. Our customens may hawe kess monay

for descoatinnary purchasas nd may stop of iedurs har puchases

«of our products or fmade down o Startacks or competiors

fowar priced products as & rasult of job beses, fosdosures,

berknupicins, incromzesd fued and enery costa, higher intoeect

wates, higher tses, mduced socess o credt and iower home
Doeraaces in customar iraffic andor swarmge vl par

b!muﬁaﬁr:‘!d And becauss Ihe
Arascas segmant is slatily et
and produces tha kg mejortty of our
eperring cash flows, much n dowtdoen
o decking coukd resultin reduced cash
Fows for funding e sopanson of cur
irfemerboral business and cther nfistves
and for rehuming cach o shasaholders

fransacion will negatvely impact our fnancel perfommance as.
seduced revanuss wihoul & comsponding decrassa in sspnsss

et in sakss do-k . which croates

on mergins mnd akn regabely mpacs comperabe som sales,
il RveriGs, parating incom ind semings per shars. Tram
= ol20 o ek ot if regate economic condtans perit o

forg pesod of #me orworsen, consumens may make long-lasting
change o hek decsetonary purchasing bahac, inchiding lozs

s

d purchasns on

W are
operating segments in omar to achieve our growth targets.

reasngly de he sccess of our EMER and CAR

Dhor furhare grvwek increasingly depenc on the: growth and sustaned
pcfisabity of our EMEA and CAP oparafing sgrarts. Soms o al of
our infemaicral market business unts (MELE, which we genendy
defing by tha counies in which they oparia, may not be sucosssiul
n Thair oparations o in achiaing wepectod growth, which ultimatuly
chiemang consisient,
Tres parfcemanca of thesa inamaliond cperalions may b adrsaly
aectnd by ecanomic downtums in ona or mor of our kgs MBUS
I particutar, our Chine MBI contnibutess meaninghul fo both met
s and eamings for cur CAP sagment and our Japan MELI
worfribuies signficanty fo samngs i that segment. In the EMEA
sagment, cur UK MBI accounts for a sigrificant porion of th nat
revanes. A docka in porlomance of any of these MBS could hava &
meaterial achverse impeact.on the reeabs of tur infemaonal operations.

Addtizraly, soma facts at wil be ertical 1o the succoss of ha EVEA
and CAP seqma—dﬂw-ﬂl I'muwaﬂmﬂquUSWa'\d
R d MBUs
i et e oue prchcs f th saene axont 5 conaners
LIS or cther niematonal markets, Dooupancy costs and siore opemling
wpansas can ba igher intamationally than in the LIS due t highar rants
for primas stora locations o costs of complance with couriry-speaific
oguiiony Becen many of our horal operbone e
inan carty phasa of devalopment, cparning copensas as & parcentage of
et reeenums ane citen higher compared fo mome developed cperrions,

Curimemational operations ar alsa sulect fo additiorsl
inhwrant rishs of eonducting business abroad, such s:
 fioraign cumancy sschanga oo fuchatons, o
raquimants to ¥ansact i specific cumandcs:

# changms o uncerninbies i economic, begal, makriory,
social ane poltical condfions in our markas:

* imerpretmion. and appicabon of lws and reguistione:
 restricth actions of forcign or IS gowammentl auherities
afieching rade ond forsgn iwesimen, expecaly durng pevods of
heighie the LIS and such f
authorthes. l'\d.li"ﬂ F"!!“‘"l‘ measnes mich as eport and

customs dotis. and tasls, ovamment inareention ficring local
cornpotion, and metictions on th kel of fomign wwncrchip;
ot o other businass beonsing rquisments

* e enfercsabdty o intnechual propersy ane comtact ~gHe

» milaions on tha repalriation of funds and foraign cumancy axchanga
resirichons due %o cument o new LIS and inteererional segulations:

% in develoging sconcmies, Hhe geowth el i the portion of the
popuisbon nchinmg tagetnd keesls of dpoettls ncome

may it b o st o e dormceet

» difculty n stafing, dovalogieg and managieg foraign oparscns

ard sstiring hich aualty smploptcs in local markots:

 focal lnwr et rmakee f mane sopensie and oomples
s regtie weih, et o femiie pmployees:

such as in the LS. Addtionally, cur mlemational o
Seonsoes: may facs copral conshraints o olhar factors that may it
=pend ol wheh fey am able tn sspand and develop in 8 certein market,

- For semsons beyond our conhol, competton
wth sy seberrt compabénes o s of sk el ke
ocabors msksble For lenees af eessonskse eabes, ary of which moud keep
us from moating annual showo opaning langets and, in
impact nat fWnuGs, Speruing NCME and SaTings
* dianpbon i enery supglies ffecting ur markets

Revenue Componets

Company-operated and Licensed store
summary as of September 29,2013

Amesicas.
I

‘Company-operated stores

Livensod storns Tatal

pany-cosraled S
As a% of Total
CAP Stares

As a% of
Total EMEA Stores

His 2% of Tatal
Americas Stores
Revvenn om company-npessted stows acoouned for TB% of tofl net rove-
nuas during dsesd 9012, Our ratsd objocti is 1o b e kading retsdor and brand
wf cofiee i mach of our tanget markeds by ssling e firest quakty coties and relst-
‘ed prosfucts, and by prowidng each cuskomer a unque Startucks Experience. The
SME-mﬁam.s bl pen suparier custumer sardcs, i wall as claan and
ek that refect the com-
munities in which ‘nyemla’n by nukm; @ high dogran of customer kyalty.

Our wraegy for eparding our giokal seéml busieess = b ncrese our mar-
hist shara in a dscipbned mannag by sekectaly oparing addional stors in now
ard eving markeds, a3 wel as noroasng mikes n ssing shoees, o suppor our
keng-tom stratogic cbjectes b mankun Starbucks standing as ona of the most
racognised and raspecied brands in the word. Sior growh in specibe st~
Ing markets wil vy due W0 many fackons, inchading the meturty of the market,

100% 1969 100%

The mix of company-operaied versus boensad sioms in a gien market il vary based on severdl factors,
inchuding our sty 1 access desibk local ratl space, tha complsdty and weectad utimat sin of the
markat for Starbucks, and cur ety to kvenage the support infrastructuns in an esising geograghic region.

Cash wsed by imvesting schities fotaled $1.4 Bilken for

fiscal ynars 2013, compared to $374 milion for Sscal yaar
2012, The increass was due to csh paid 19 seauine
Taavana and an incroasa in capital sxpandiures, primarily
for remodeling and renavating existing company-cparated

Use of Cash

Met eamings sttribulable to
noncontrolling interests

As decuzzad further in Note 15 1o the. We eapect 1o use ackional sadsble cash "W corvsder the: majortty of urd etrisuled wleres and apening new retsl sanes, parlislly offset by & nel Mat ings attributable
corscbstod drancial ctabements indudod and shert-term inazstmants, inchidig wamings of our ferdign subsidiarics and incraase in cash recewved from imstmant securtios 1o Starbucks(3.4)
in ko B of Part 1 of this 13-, e ‘addtional poter =) September 26, 2013 W = qua i
i may use our walable cash rsourcos to makia preperticnaly During sach of tha frst thesa cuartors of . * .
wbitaton concluded for a commarial tha credi facity and accondingl, wi o ety e e cot el 2017, we dockae and pakd 1 cazh A5 of and for the Fiscal Year Endedi(1 EPS — dilutedi3.4)

gt rekading bo a chatrbution
we predousty bekd with Kraft, A o resuk
of e ariteation proceadigs, Startucks
s orclered fo pay Kraft §2.23 bilion

in dmeges phis prejudgmerd it

i atemays foes. W havs estimated
prepucigment inborest and attomeys' fees o
b appresimataly 35T mikon. We aspect
o dured cur paymeart bo Kt hrough the
welﬂa\qi-ahhczd!m hardd in the US and
anicipated o st

progrmm, 0 et in cur com b,
and

els mmnmm.mmm

ralatid mirkiting suppc, s wall i cther

bot domestically and wil ba

W e ik, nor do we ankicipatn e
i fe, rapiots funds 4 thes US 4e
satisty domestic byuidty rds; howe,
i e ook thal we reed to mpairie
ol o a portion of eur foraign cash 1o th
us

sufficient 10 franca copdal Rguirmarnt
or our com businesses n fose.
el s sharshokdor

dtributions for the fomensable fuum.

Total capital expenditures
for fiscal 2014 are
expected to be
approximately $1.2 billion.

bt 4o micktonsd LS
income tosss, which could be material. W
o ot bakews it practical ta cabeulata
e potentil fax mpact of mpakion, 2=
tha s & sigrificant amcnt of uncartanty
around the cakouliion, inciding ta
avnilnbidty and amaunt of foreign tas
crudits al tha tima of repatriaton, tas
ez in effect, and oher indimct o
coresquences assnciried with mpanshon

imensines. Wi ey sien seak sralegic acqatsbone b leverge eesting
capabifies and futher buld cw Business in support of our growth
agenda. Acouisitons may incidd iNCIRasig our cwnarshic Nlorasts in
our equity method and cost mefod investees, Any decisions io ncmase
such ownsrship intarests wil be drivers by valuation and #1 Wit our
cwrership silegy. Signficant rew joint ventures, aoquisfions and/or
other new busness pporknites. may requir addional cutsds funding
Dither than the mepected payment i K and nomal opemting
spanses, cash raquiremants for fiscal 2014 ara wpecied 1o consist

primarty pany =
remodeleg and rhubshment. of, and equpment upgrades for, masting
company cperated storas; systums and Bchnology estmants

in the sores and n e support ifastnuctue; and addiionl
inwastmants in manfactunng capacity. Totl casital asrendiuses

dor fiacal 2014 are expoctd 1o b apprcsimatoly $1.2 bilon.

hvicland 1o sharahokders of $0.17
shewe. In the fourh quarier of dscd 2012
and pach of the st e quarers of
fecal 5013 wa dockared u cach dividend
of SO.21 par share, Cash dhedends paki
i fscal 2013 and 2012 sotaked SE00
miion ard $513 millon, respoctuly

n e ouurth quarter of fiscal 2013, we
dockarnd a cash divdond of $0.06 po
shewe 10 fbe pavd on Mowember 29,
Wit or enpecied pereout of 156 miion
Duoring ol yean
mpuchased 11
shewess of common stock, nespechely,

or S544 milkon and $533 miblon,
sespoctivcly, undsr shar sopurchase
subarzatir The mamies of mmaning
shares authorized for repwchase at
Soptambar 20, 2012 wialod 264 milion

Cash dividends
declared per share

Met cash provided by
operating activities

Capital expenditures
{addilions to property,

plant and squipmaent)

Total net revenues 14,892.2 13,2095 11,7004 10,7074

Operating incoma/(loss)t {325.4) 1,997.4 17288 14194

N 3 3
“l:nq ol mﬂ:&u 88 1,384.7 1,248.0 8483




BRANDING FOR COOKING SCHOOL

MEMBERSHIP COOKING CLASSES DESIGNED FOR MEN, TO LEARN HOW TO

USE THE KITCHEN, AND PREPARE FOOD. KITCHENCAVE IS A ONE ON ONE
SESSION OR GROUP SESSION, WITH A PERSONAL CHEIF.
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NEW

DISHES

TOMASTER

DEDICATED CODKING CLASSES FOR MEN

@ KITCHENCAVE 702 WALLYLANE, MADISON.MS  KITCHENCAVELOM
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TO MASTER

DEDICATED COOKING CLASSES FOR MEN

& KITCHEMCAVE 702 WALLY LANE MADISORMS  KITCHEWCAVE.COM
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NEW

FLAVOR
T0 MASTER

DEDICATED CODKING CLASSES FOR MEN
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COMPASS MEDIA PROMOTION BOOKLET FOR THERE SERUICES AND

COMPASS MEDIA PAMPHLET COMPAYDISCRFTION

29 YEARS

Towrism &
Travel Marketing
Experience

[y s oy el eie e el
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COMPASS };

2
media.. o

Interactive
Services

Connecting Customers to Destinations s What We Love.
Interactive Marketing Is How We Do It

SEARCH ENGINE MARKETING | EMAIL | SOCIAL MEDIA MANAGEMENT | WER DEVELOPMENT
VIDEQ SERVICES | CONTENT MARKETING | INTEGRATED PROGRAMS

FRONT COVER

ot m e ko R dalEmeTs

INSIDE PAGES
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Craftsman

MISSISSIPPI IRON WORKS OF WROUGHT IRON PRODUCTS DESIGNED

BRANDING FOR MISSISSIPPI IRON WORKS 7o secure. A Regrann oF cataLog, E-MaiLs & MoRE.
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COLLECTION SALE

@ 'I 5?}{;‘ 60 Months
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MO INSTALLATION FEE'S

ma o o e e o s

SAVE TODAY!

NO INSTALLATIO

Eavy v =3 o iy i frod imptalistesl
e

T,
_ﬂ@_mt 00 00 00 00
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——— ELEGANT & SECURE

GIVE YOUR HOME b
A FACE LIFT 00 00 00 00

Perlemsomalty Lrafied,
Vi Fainged, C o

/X\Lsstsstppt [eon Works

Prafessionally Crafted,
Hang-Foroed. Custom

E-MAIL MARKETING

H Rl st L Y

Give Your Home A Face lift

h OUR NEW CONSTRUCTION LINE

Qur MG ll Presentation Introducing our new construction line.
With our expertise in manufacturing, we K ’
will insure our clients that our over-sea
manufacturers meet our high quality and ( N
+

specific material requirements.

e Available inallsizes  Guaromteed ogoinst  Monufactured overseas; and
h Atumaround of 12-16 wesks on lron Enlry and designs splifing warping, rofting,  inspected finished and installed
Want to see a mock-up of our designs on your door Yaur Howse O Dears Doors, allowing us o inspoct and fest it euch or sagging inUSA

Take a picture and send it in to: Ironworks980@gmail.com unit before installation.

For select homas, we will do a free mock-up Before & Afrer
Presentation. & phoio of eur dooss replocing your current one,
Cosming soon i your mailbox

Call now to learn more!

B77-281-8232

www.beautifulsecurehome.com www.beoutifulsecurehome.com

XA

DooR HANGER

Safety &

. ON WOR;
Attraction t Etwlwlm)l | Louisiana | .\Iuh;mfs
Switch to Iron Entry doors, for easy Since 1985
upkeep in maintenance. Call now to learn more!

Stay protected and elegant. 877-281-8232

BeautifulSecureHome.com

FLYERS




POLICTICAL PARTY BRANDING

MISSISSIPPI UNIFIED GROUP IS A POLITICAL PARTY DESIGNED TO
HELP CANIDATES AND COMMITIES. WROKS INCLUDE BRANDING

IDENTITY & DESIGNS ACROSS ALL MEDIUMS.

Mississippi Unified Group
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Mississippi Unified Group

Meeting Mimstes:

Miz=izsippi Unified Group

PO Bow 134
Southaven, M5 3067

msugmsugEFyahoo.com

Executive Directar

E L Shaw

X

Amst.
L uG| s

Missusipp
Daded Groug

Lee Shaw
601-506-4361

MM Sy Shosenm
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= A Poditical Acteorn Comminee solving solutions for the [uture--




SOCIAL CAMPAIGN FOR MEDICAL INSURANCE, HIGHLIGHTING ON

NEW CARE MD DIFFRENT ASPECTS OF INFORMATION AND OFFERS.

a MawCare MO
- ]

Cove rage for everyone i o i 4 g i S ey
of litwCare WD = only an 3336003 S30Amo™
That's right, we Can see mom. dad, lods the shoke
Iamily — SEVNG ¥ou lime 3nd mondy, You Can fgune
wouE My Cos] N Guf memDeTsnD Cak ulaior

Chas Caatlabarry. Fiol Crystal Rall and £ ot ey Bhia

a HewCate MD

Hive questions sboul New(ane MD7 You can reach us through Tell & Friend!
drect message right here on Facebook of Thisugh our website

o o= Wed love 1o Be your docion

LR N ] a
Let's
Discuss =
T e I T

)

BTELL A FRIEND

Family Plans you des
Laarm mors o1 NewCaraMD.com

a Hemcaiy b b a B LAD

Take 1t from Katie s bacors & membaer, Well Balp pou get
Bk 1o fentng the yoursed

Tirwd 6l mnching ug all cver own sising each Rammily members
doctor? We cin see your whole Lamily

BEIMG HEALTHY TOGETHER

CAREFOR
"quawnmwmﬂ““‘“m' THE WHDLE

il Evprpome wom beryord wenomers oral

T FAMILY
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MWewCore | MD
NewCare | MD




